Twin-State Valley

Media Network
Classified Advertising Rates © Information

?WES&QE] WWTIMES  SPECTATOR

FOR STHE WEEK
www.messagefortheweek.com

WWWw.cvspectator.com

o

=% Wﬁllag@m

www.cvvillager.com

ARGUS.CHAMPION(ES

www.arguschampion.com

www.weeklyflea.com

Effective April 10, 2006



Personnel Classified Line Advertising
BUBISHET: .. ..............cooeeeeeeeannene. Timothy J. Donnelly

Non-contract rates

National Advertising Manager .................... Mary Lizotte
Classified Dept. Supervisor.................... Bonnie Bachand
Chief Financial Mgr.. .........cccoceeiinnnne. Traci Billesimo EAGLE TIMES, SPEC TATOR, ARGUS
Circulation Director..........ccceeeeverienieneenne. Randy Yanick Ads run in all three publications, based on insertions ordered in Eagle Times.
Private Party Line Ad Rate: Commercial Line Ad Rate:
TermS Of Payment Alppl}(/j tl;) a.dsd f’f. 3 n(in-bus.iness nature Apply to Business Sf?I’ViCGS, Real Estate,
* Pre-payment required for advertisers without established g 1a((:)f)o Y individuals, or items over Employment, all businesses.
credit ’
» For advertisers with established credit — net 20 days . .
* Overdue accounts subject to 1 1/2% service charge. Private Party Rate § Cost$ Commercial Rate$ Cost $
 Accounts requiring collection will be assessed additional Line Ad Rates Perline (4line min) [ine Ad Rates Perline (4 line min)
collection fees.
e Local advertising rates are non-comissionable. I Time 2.50 10.00 1 Time 3.00 12.00
5x 1.15  23.00 5x 1.30  26.00
* Publisher (Newspaper ) reserves the right to refuse to publish 15x° .52 31.20 15x° .88 52.80
any advertisement. All ads presented to a representative
of the Publisher are accepted conditionally, pending final TFN- .50 48.00 TFN- .80 76.80
approval of the Publisher.
* Publisher reserves the right (o adjust contract advertising | o fidential Box numbers: Pick up at office: $10.00/Mailed $20.00

rates with thirty days written notice.

* Advertising agreements will cover only advertising for the Transaction Ads: $20/per column inch

named business and must be signed by management of that Eagle Times / Argus-Champion / CV Spectator
business.

» Advertising orders containing sequential liability clauses will MESSAGE VILLAGER
not be accepted or honored.

¢ The Publisher is not bound by any instructions, conditions or Rate$ Cost$ Private Party =~ Commercial
terms, written or verbal that conflict with the newspaper’s Perline (4 line min) itemsl up to $1000 (4 line'mim)
standard policies, terms, or conditions. (oneitem max.)  § per line

e While the Publisher is prudent in preventing errors, it is 1 Time 2.00 8.00 1 Time 6.00ea. 2.50/1i

the responsibility of the advertiser to check their ads and
to report any errors immediately. The newspaper has no

liability or financial responsibility for errors, omissions in, 2x 1.50 12.00 2x 4.50ea. 1.75/1i
or failure to publish any advertisement beyond the original
cost of the space occupied in the ad by the item involved 3x 125 15.00 3x 4.00ea. 1.50/1i

and only for the cost of the first insertion. Claims must be
made within one business day of the ad’s publication.

e The advertiser assumes sole responsibility for ad content and 4x 1.00 16.00 4x 3.00ea. 1.25/1i
indemnifies the Publisher, its officers, agents, contractors
and employees against any and all liability. This incudes any
part of ad content; loss or expense arising from claims for

libel, unfair trade practice, unfair competition, infringements
of trademarks or copyrights, name or patents propriety rights WEEKLY FLEA
and all violations of the right of privacy resulting from the Private Party Rates:
ad. . . .. . . .
* The Publisher will not be liable for failure to print, publish Limit one item per ad, unlimited lines, must include price.
or circulate all or any part of an issue in which advertising Items Under $100: Up to 4 weeks FREE

accepted by the Publisher is contained, if the failure is due

to an Act of God, government, terrorism, strikes, accidents, Commercial Ads & Items over SIOOO' 4 line minimum

lack of new.sprint or other circumstances beyond the control Items for Sale, Commercial &
of the Publisher.

* Assignment for value received: The advertiser assigns to the Under $1000 Items over $1000
Publisher all rights, title and interest to all advertising designs,
layouts or their work which represents the creative efforts
of the Publisher and/or utilization of its own illustrations, 1 Time 6.00ea. 2.50/1i 10.00min
labor, typesetting, composition or materials. The advertiser
agrees that they cannot authorize photographic or other 2X 4.50e¢a. 1.75/i 14.00min
reproduction of any advertisement for other publications or
for other purposes without Publisher’s written consent. 3x 4.00ea. 1.50/11 18.00min

* Brokered Advertising will not be accepted for publication.

4x 3.00ea. 1.25/1 20.00min









